Real World Ventures: The Apprentice Competition

“You’re Hired!”

Task: 
The Downtown Dance Collective would like to design a new advertising campaign that will include print and radio ads. Over the course of three weeks, including three intensive pull-out days, your group will research advertising methods, tour the site itself, hear expert speakers from the community, and work with other professional adults. Your teams will compete against each other to create a campaign and will present your results at a Board Meeting.
The DDC will act as your employer, and Mrs. McFarland, Ms. Torma, and Ms. Lindburg will act as your Executive Board throughout this venture.  It is imperative to remember that your campaign should seamlessly fit with the DDC’s existing advertising themes.  If you feel the need to deviate radically, please be sure to discuss your ideas with a Board Member.
There will be only one winner, and the winning team’s campaign could be used in local advertising.  This reproduction of your product will only occur if the campaign is professional and applies quality advertisement strategies. The DDC will not to use any product if it is not up to real world standards.
Schedule:
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You and your competitors will be completely removed from your classes for three days during this project.  These dates are:

Monday, October 11
Monday, October 18
Tuesday, October 26
During this time you will participate in site visits, presentations by community experts, and a limited amount of guided work time.  In order for your group to create the best possible products, you will also need to find time to get together outside of school. The work that your do and the products you create will count towards your Communication Arts grade during One Book. You will be expected to make up work from your other subject areas.  Presentations and judging will occur on the final day listed.  
Background Research Required:
During the first day, you will be meeting with your employer, the Downtown Dance Collective, for a tour and presentation. Professional marketers do their homework before these types of meetings so as to be knowledgeable and informed about the business they are advertising. Your job, by next Monday, October 11, is to take a look at the attached information about general marketing and advertising strategies and some of the Downtown Dance Collective’s existing ad campaigns.
Learning Targets: 

· I can research, analyze and evaluate qualities of effective media campaigns. 

· I can identify characteristics in the Downtown Dance Collective’s advertising campaign. 

General Marketing & Advertising Information

Please read the attached article and come prepared on Monday, October 11 with one page of notes on “Tips for Successful Advertising Campaigns.”

· How to Advertise, by Kenneth Roman and Jane Maas  

· Chapters 1 and 2, pp.3-26
Downtown Dance Collective Ads
Please study the attached ads and come prepared on Monday, October 11 with a list of characteristics you notice about these ads. This should also be a study of approximately one page of notes. What themes reoccur? What types of formatting are used? Who are the ads aimed at? What message(s) does the DDC seem to be trying to get across? 

Real World Ventures: The Apprentice Competition

“You’re Hired!”

Guiding Questions:

Green Glass Sea: How does finding someone else help you find yourself?

How do you find truth when you’re surrounded by secrets?
RWV: How does finding your community help you find yourself?

How do you find what you need in your community?
Learning Targets:

· I can be a respectful audience for local expert speakers in marketing and media professions. This means I can actively listen to their presentations, take notes in my journal, and ask questions to deepen my understanding of the information.

· I can gather information by taking notes in my journal from an onsite visit to the Downtown Dance Collective that will serve as background research for my advertising campaign.

· I can use information from multiple sources to develop a print, radio and television advertising campaign.
· This means I can work with my team to create a hard copy print advertisement using visual arts and/or computer graphics that fulfills the needs of the DDC.

· This means I can work with my team to produce a radio advertisement that fulfills the needs of the DDC.

· I can give an oral presentation with my team to the Executive Board and Downtown Dance Collective for judging.

· I can record my learning and reflections in my business journal.

· I can make positive contributions to my team and work cooperatively and respectfully with them toward a common goal.
· This means that if I am assigned the role of Project Manager, I can delegate responsibility and act as facilitator. This also means that if I am not assigned the role of Project Manager, I will complete my assigned tasks and communicate effectively with the leader.
Monday, October 11, 2010
8:20-10:00: Board Meeting



Introduction to Real World Ventures, Computer Lab #303


Guiding Questions, Learning Targets



Teams, Rules, Agenda, Journal, Homework Review
· What makes a good ad?
· Additional advertising videos, examples, readings
· Anchor charts of best practices in marketing

            Quick Fire Challenge

10:00am-11:15am: On-site visit to Downtown Dance Collective
Tour, discussion of target consumers, products, etc.

Time for gathering information, taking notes
11:15am-12:30 pm: Lunch downtown
12:30pm-1:30pm: Return to C.S. Porter

Expert Community Speaker on Radio Advertising
Dave Norman, Mountain Broadcasting
1:40pm-2:34pm: C.S. Porter

*Writer’s Club


Review more advertisements, start brainstorming


GIMP practice

2:30 pm-3:15pm: C.S. Porter 
Expert Community Speaker on Print Advertising
3:15pm-3:30pm: C.S. Porter, Final Board meeting
· Team strategy time
· Designate tasks – print/radio advertisers within each team
· Start brainstorming advertisements
· Journal reflection 
· Homework reading

· Write Thank Yous to Guest Speakers
#1
Name _______________________
Team Name ________________________
RWV Reflections I
What is your role on your team? _____________________________

What is one thing you LEARNED today?
What went well today? What was helpful to you in starting this task?

What didn’t go so well today? What challenges have you faced already with this task?

RWV Guiding Questions: How does finding your community help you find yourself?
How do you find what you need in your community?

What is your homework for next week?

Notes on Radio Advertising:
Dave Norman’s Presentation

Mountain Broadcasting (102.5 Mountain FM)
Notes on Print Advertising
Missoula Children’s Theater
MACROBUTTON DoFieldClick [Your Name]
MACROBUTTON  DoFieldClick [Street Address]
MACROBUTTON  DoFieldClick [City, ST  ZIP Code]
October 11, 2010
MACROBUTTON  DoFieldClick [Recipient Name]
MACROBUTTON  DoFieldClick [Title]
MACROBUTTON  DoFieldClick [Company Name]
MACROBUTTON  DoFieldClick [Street Address]
MACROBUTTON  DoFieldClick [City, ST  ZIP Code]
Dear MACROBUTTON  DoFieldClick [Recipient Name]:

I just want to thank you again for coming to speak to our organization. Your lecture and slides were interesting and informative, and the workshop was excellent. All together, it was a great way to start our organization’s year.

I was surprised to learn…

One of my favorite parts of your presentation was…

Three things that I will remember from your presentation are…

You are a generous and inspiring speaker. Thanks again for sharing your talents and knowledge with us.

Sincerely,

 MACROBUTTON  DoFieldClick [Your Name]
MACROBUTTON DoFieldClick [Title]
Monday, October 18, 2010
8:20-8:30: Board Meeting
**Meet in the library!


Welcome Back to RWV


Guiding Questions, Learning Targets



Homework Review – Radio & Print Ads


Schedule Review

8:30-9:15: Expert Guest Speaker: Morgan Lanning



Basics of Photography

9:15-9:45: Photography Challenge and Presentations
9:45-10:30: Basics of Television Advertising



Analysis of good/bad commercials



Anchor charts of best practices in tv ads

10:30-11:45: Field Trip to DDC for photography/filming

11:57am-12:42 pm: Lunch at C.S. Porter (regular time + recess)
12:45pm-3:15pm: Team Work Time
· RUBRIC REVIEW

3:15 pm-3:30pm: Final Board Meeting

Journal reflection and team debrief time

#2
Name _______________________
Team Name ________________________
RWV Reflections II

What is your role on your team? _____________________________

What is one thing you LEARNED today?
What went well today? What was helpful to you in this task?

What didn’t go so well today? What challenges have you faced already with this task?

RWV Guiding Questions: How does finding your community help you find yourself?

How do you find what you need in your community?

What is your homework for next week?

Tuesday, October 26, 2010
8:20am-8:40am: Board Meeting, Computer Lab


Welcome Back to RWV


Guiding Questions, Learning Targets



Homework Review

8:40-9:45: Quick Fire Challenge
9:45am-11:57am: Final editing for videos, print media, etc.

11:57am-12:42 pm: Lunch at C.S. Porter

12:45-2:00 Presentation preparation

Learning Targets:

· I can give an oral presentation with my team to the Executive Board and Downtown Dance Collective for judging.

· I can deliver an effective presentation with professional delivery skills (eye contact, volume, pace, visual aids, etc.)

**Meet guests at the door
**Be ready to give background information on the project

· Quick Fire Challenges

· Overall challenges of the project
2:00pm-2:15pm: Group #1 Presentation

2:15pm-2:30pm: Group #2 Presentation

2:30pm-2:45pm: Group #3 Presentation
2:45pm-3:00pm: Group #4 Presentation
3:00pm-3:15pm: Evaluation of all groups, final judgment

3:15 pm-3:30 Final Reflection Journaling


Self-evaluation, project evaluation

Celebration!!
#3
Name _______________________
Team Name ________________________
RWV Reflections III: The Apprentice Competition Debrief

What went well today?

What suggestions do you have for improvement for next year?
What is one thing you’d like to investigate further?

RWV Guiding Questions: How does finding your community help you find yourself?

How do you find what you need in your community?

This unit was developed in conjunction with Porter’s 2010 One Book, The Green Glass Sea. Our guiding questions were: “How does finding someone else help you find yourself?” and “How do you find truth when you’re surrounded by secrets?”
Keeping this in mind, why do you think we choose an advertising campaign competition as your extension project?
	
	Advanced

5 points
	Proficient 4 points
	Nearing Proficient

3 points
	Basic

2 points

	Subject Knowledge
	Team demonstrates full knowledge (more than required) by incorporating information from expert speakers and readings. Totally familiar with/offers insights regarding client, consumers, products, ads. Team responds thoroughly to audience questions.
	
	Team shows basic knowledge of marketing and media information. Sometimes sounds like actual businessperson.  Understands main points of client, consumers, product, ads; details may be fuzzy.
	

	Presentation Organization
	Engaging hook/conclusion. Info presented in logical, interesting sequence, transitions make it easy for audience to follow.
	
	Hook and conclusion generic. Info sometimes presented in logical, engaging sequence, but some randomness may leave audience confused.
	

	Presentation Elocution
	Clear and audible voice; correct, precise pronunciation of terms. Maintains eye contact and connection with audience, seldom referring to notes. Pace, tone and movement enhance presentation.
	
	Voice is somewhat low or inaudible; terms/ vocab misused/pronounced. Eye contact occasionally used, much of the report read from notes. Pace and tone are mostly suitable, movement sometimes incorporated.
	

	Individual Contribution and Preparation
	Students have equal levels of participation in planning, creating and presenting project. Group is completely ready and well-rehearsed.
	
	Group members do not have equal levels of involvement throughout project. Group is almost ready, a little out of sync.
	

	Video Media
	Fresh, innovative, engaging video. Captures audience’s attention, ready for production. 30 seconds in length, use of image vs. price & item advertising well-explained. Focused on Downtown Dance Collective events, activities and products.
	
	Rather broad, common approach. Audience marginally interested, almost ready for production. Over or under 30 seconds, no real explanation for image vs. price & item advertising.
	

	Print Media
	Original, attractive, consumer-targeted ad. Persuasive, professional. Polished final draft; no mechanical errors. Half uses image advertising, half is price & item. Size fits in the required range.  Focused on Downtown Dance Collective events, activities and products.
	
	Somewhat standard ad, limited creativity and appeal to target consumers. Somewhat convincing. Some mechanical errors. Image and price & item advertising not evenly split. Size out of specified range.
	

	Radio Media
	Fresh, innovative, engaging radio spot. Not too cheesy or over-the-top. Captures audience’s attention, ready for production. 30 seconds in length, use of image vs. price & item advertising well-explained.  Focused on Downtown Dance Collective events, activities and products.
	
	Rather broad, common, or totally over-the-top approach. Audience marginally interested, or mildly annoyed, almost ready for production.  Over or under 30 seconds, no real explanation for image vs. price & item advertising.
	











TOTAL _____ / 35 points
Judging Feedback Form

Judge: ______________________________

Team: ______________________________

Successful Strategies/Selling Points:

Constructive Criticism:

Advanced (5)		         Proficient (4)	Nearing Proficient (3)     Basic (2)





� INCLUDEPICTURE "http://t1.gstatic.com/images?q=tbn:ANd9GcSCIQy4ES33Yr7_JcVWNmKCuIoDizTQRMBUNo5TlIydOzfVsyQ&t=1&h=167&w=223&usg=__ADcOqNLuKPD6GnuZ8DvjBeQ78Qg=" \* MERGEFORMATINET ���








