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WANTED
Great Advocates for Gifted Children

Preferably Alive



My  brand goes on the 
program or my parenting 
ǎǘȅƭŜΦ  ¢ƘŜ ŎƘƛƭŘΩǎ ōǊŀƴŘ 

goes on his education and 
his life.



Parents and teachers have a great deal 
of influence on children. While we 
want to take advantage of that 
opportunity and make it a positive 
experience, we also need to recognize 
that each child is an individual, 
separate from teacher or parent, with 
individual needs and feelings, likes and 
dislikes, weaknesses and strengths.



Our job is to develop relationships in our 
individual spheres with the children in our 
lives. Whether we are acting as parents or 
teachers, we can hone our skills and 
develop strategies for reaching and refining 
these children without taking away from 
their individualities and freedom to choose 
who they will become. They have a right to 
their own thoughts, to take what we give 
them and use it how they will.



Frontier Thinking
Exploration

Questioning facts
Survival skills
Individuality
Barn-raising
Self-Reliance



ÅThe Heroes of Our Story

ÅTeaching a Child Self Advocacy Skills

ÅDeveloping Parent/Teacher Advocacy Strategies

ÅProblem-solving Strategies



[ŜǘΩǎ ǘŀƭƪ ŀōƻǳǘ ǘƘŜ 
άǘȅǇƛŎŀƭέ ƎƛŦǘŜŘ ŎƘƛƭŘΧ

The Heroes of Our Story:



Introvert Extrovert



Energetic       Sedentary



Random         Sequential



Kinesthetic    Visual     Auditory



Anxious HacunaMatata



Sometimes we may be tempted to think 
that we need to herd the kids like cattle. 
We all have some traditional ideas about 
how a child should develop and what path 
he or she should take to find success in this 
life.



.ǳǘΧ



So, how do you herd a 
multitude of individuals in 
a hundred different 
directions, to a hundred 
different destinies, at the 
same time?



[ŜǘΩǎ ǘŀƭƪ ŀōƻǳǘ ȅƻǳ ŦƻǊ ŀ 
ƳƻƳŜƴǘΧ


